‘Free’ vacation? 


Office of Consumer Affairs 
(OCA) has received several com- 
plaints concerning the allegedly 
fradulent business practices of Col- 
umbia Research Corp., 3762 W. 
Devon Ave., Chicago, IL 60659. Fed- 
eral Trade Commission (FTC) re- 
gional office in Cleveland, OH, is in- 
vestigating similar complaints. 

Columbia Research (previously 
known as Market Development 
Corp.) offers “free” vacation trips for 
2 to such places as Las Vegas, NV, & 
Orlando & St. Petersburg, FL. All of- 
fers have been made by mail to con- 
sumers supposedly selected by com- 
puter. “Free” offer materials ask for 
a $15 deposit & other fees on the basis 
of a “100% Money Back Guarantee” & 
“refundable deposit.”” However, let- 
ters received by OCA indicate that 
Columbia Research refused to make 
any refund on the deposit or other 
fees when the consumer decided not 
to take the “free” vacation. 


Other consumers having informa- 
tion about Columbia Research’s of- 
fers may want to inform the FTC in- 
vestigators (Federal Trade Commis- 
sion, Cleveland, OH 44199) or a local 
consumer protection agency or Office 
of Consumer Affairs, Washington, 
DC 20201. 


S-p-r-e-a-d-i-n-g 
the word 


National Consumer Information 
Center’s 4th annual convention will be 
Jan. 11-14 at Braniff Place, New Or- 
leans, LA. Pre-registration by Dec. 
15—$45 for consumer organizations, 
community action programs & self- 
help programs; $80 for government 
organizations; $115 for businesses. To 
pre-register & to get more informa- 
tion, contact National Consumer In- 
formation Center, 3005 Georgia Ave. 
NW, Washington, DC 20001; phone: 
202-723-8085. 


Recalls 


e TIRES—Dayton Tire & Rub- 
ber Co of Dayton, OH 45401, an- 
nounces recall of 12,700 passenger & 
truck tires because some of the tires 
may have been built using contami- 
nated tread-base cement. Contamina- 
tion could cause tread chunking or 
separation &, after extended high- 
way use, possible rapid loss of air. 
Brands being recalled are Dayton, 
Duralon, Co-op, Sonic, Seat Trac 
Brava (by J.C. Penney), Road King & 
Schenuit. If you have any of these 
tires, which were produced in Sep- 
tember, & have not been notified by 
mail—specific serial number & other 
information also available from Day- 
ton tire & dealers—you should check 
the place where you bought them. 
Dealers will handle a no-charge re- 
placement within 60 days. 
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Federal consumer actions in 1976 


Our Bicentennial year is about to end, & it will be remembered not only for 
its historical significance but also for some important consumer programs. In 
addition to the enactment of or implementation of new consumer laws in 1976, 
both the courts and Executive Branch took action on behalf of consumers. 


Following is a CONSUMER NEWS review of these 1976 Federal consumer ac- 
tions. 


New consumer laws 


e ENERGY—To help the country become more energy efficient, President Ford signed 
the Energy Policy & Conservation Act (PL 94-163), in December 1975. Law, which went into 
effect in March 1976, gives the Federal Government new powers to deal with energy shortages 
& to conserve our energy resources. Major provisions of the law include: (1) Allowing the 
President, when plans have been cleared in advance by Congress, to order fuel rationing for up 
to 9 months; (2) the —— of mandatory fuel economy standards for cars starting at 33.3 
kilometers per gallon (18 miles per gallon [mpg]) for 1978 model cars and rising to 50.9 
kilometers per gallon (27.5 mpg) for 1985 cars; (3) requiring the Federal & state governments 
to develop plans to further reduce their consumption of energy. 


INFORMATION—On Aug. 14, President Ford signed into law the Energy 
Conservation & Production Act (PL 94-385), a comprehensive energy law to increase the 
amount of energy information currently available, encourage reform of electric utility rates & 
increase energy conservation both in new & existing buildings. Some major provisions include: 
(1) Creation of a new Office of Energy Information within Federal Energy Administration 
(FEA) to develop information on energy supplies & consumption in the US; (2) requirement 
that FEA develop new energy conservation standards for new buildings; & (3) creation of a 
weatherization assistance program to help achieve a prescribed level of insulation in the homes 
of low-income elderly consumers & the handicapped. 


e HOUSING—To increase the quantity & quality of housing in this country, the Housing 
Authorization Act (PL 94-375) was signed to make available new funds for the modernization 
of low-income housing projects. Law also makes available new funds to assist consumers in 
financing low-income housing. 


© ODOMETERS—To put some teeth into the 2-year-old Motor Vehicle Information & 
Cost Savings Act, the Motor Vehicle Information & Cost Savings Act Amendments (PL 
94-364) were enacted. Law sets civil penalties that can be handed down by the courts & makes 
incomplete disclosure of mileage & odometer tampering criminal offenses. 


© OPEN GOVERNMENT—President Ford signed the Government in the Sunshine Act 
(PL 94-409) to make the Federal Government decision-making process open to the public. 
Under the law, Federal agencies headed by more than one Presidential appointee must give 
advance notice of meeting times & hold meetings open to the public. Law also prohibits 
communication between agency officials & outside individuals who have an interest in matters 
or regulations under consideration; this is to reduce conflicts of interest. 


e ANTITRUST—One of the most important pieces of consumer legislation enacted in 1976 
is the Hart-Scott-Rodino Antitrust Improvement Act (PL 94-435). Under the “parens patriae” 
section of this law, state attorneys general can bring antitrust actions on behalf of the citizens 
of their states against alleged price fixers. Idea behind this legislation is to allow a state’s 
attorney general to sue for the aggregate amount of overcharges consumers in the state paid 
because of a price-fixing conspiracy. While the amount of overcharge the individual consumer 
pays may be small—say 15¢—when that overcharge is multiplied by the number of items 
sold—for instance 10 million—the amount that the state could sue for—$1.5 million—would be 
substantial. Therefore, parens patriae should act as a deterrent to future price-fixing 
schemes. 


e RED-LINING—To eliminate the practice of “red-lining,” or refusing to lend mortgage 
money in older urban or poorer neighborhoods, Home Mortgage Disclosure Act (PL 94-200) 
was enacted to require mortgage lenders to disclose where they make mortgage loans. Law, 
which became effective May 30, requires financial institutions having over $10 million in assets 
& operating in large urban areas to make available for public inspection information on 
mortgage & home improvement loans, using either zip codes or census tracts to indicate 
geographic areas. 





FPC reports 


The Federal Power Commission 
(FPC) has begun a new telephone 
service for the public that provides 
twice-daily recorded messages of all 
formal documents issued by FPC’s Of- 
fice of Public Information. 


Recordings change daily at about 
10 a.m. & 3 p.m. & report all opin- 
ions, order, notices, news releases & 
other documents issued by FPC at 
these times. 


The new service—called “FDI 
Line” (Formal Documents Issued 
Line)—operates 24 hours a day. The 
phone number is 202-275-3255. 


Natural trees 


Many of you choose to cele- 
brate the final days of our nation’s 
Bicentennial year with the same kind 
of Christmas tree our Founding 
Fathers/Mothers cut & trimmed 200 
years ago—a live tree. 

Taking these precautionary 
measures should insure a holiday sea- 
son free from Christmas tree mis- 
haps: 

© Be sure the base of the tree is 
well supported, & the limbs of the 
tree are strong enough to hold orna- 
ments and strings of electric lights. 

® Do not place the tree near 
fireplaces, radiators, electric heat- 
ers, televisions or other sources of 
heat. 

e Never use open flame decora- 
tions, such as lighted candles, on or 
near the tree. 

@ Check electric light cords for 
fraying & worn spots that could eas- 
ily lead to fires. 

e Avoid placing electric toys di- 
rectly under the tree. 

© Never leave the Christmas tree 
lights on when you leave home. 

Base of your fresh tree should be 
kept in water the entire time it is in 
the house. Container should be re- 
filled daily. This will help to keep the 
tree from drying out & losing its 
needles—& less likely to catch fire. 


Night lights 


Consumer Product Safety 
Commission (CPSC) announces re- 
call of 140,000 night lights with de- 
corative faces (such as cartoon 
characters, animals, trees & flowers) 
because the lights could present a se- 
vere shock hazard. CPSC says lack of 
a proper heat seal in back of the lights 
makes it possible to separate the plug 
portion from the decorative face. If 
the light comes apart, consumers 
would be exposed to live electrical 
conductors. Lights, which are man- 
ufactured by Consumer Products In- 
dustries, 2020 East Orangethorpe, 
Anzheim, CA 92806, carry the follow- 
ing labels on the back near the plug: 
“CalComp Consumer Product Indus- 
tries,” “CalComp,” & “CPI.” Con- 
sumers should return all lights te the 
manufacturer for a free replacement. 
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More consumer laws of 1976 


e TAX—Tax Reform Act (PL 94-455)—a major revision of the nation’s tax code—was 
signed by the President in October to give tax relief to low & moderate income taxpayers. 
Basically, law is to accomplish several objectives: (1) to increase the tax burden on wealthy 
individuals; (2) to provide incentives for industry investment in new machinery & equipment; 
(3) to revise estate & gift tax provisions; & (4) to revise the tax treatment of income earned 
abroad by US taxpayers. Law has these consumer provisions: (1) continuation of last year’s 
tax credit of at least $35 through Dec. 31, 1977; (2) simplification & wider availability of the 
15% retirement income credit; (3) liberalization of estate & gift-tax exemptions, increasing the 
amount of money you can give away or leave tax free; (4) tougher requirements for treatment 
of tax-shelter ventures used by higher-income individuals to create deductions to offset their 
regular income; (5) tougher requirements for the home-office deduction (starting in this tax 
year, a home office qualifies for the deduction only if it is used as an office regularly & used for 
nothing else; (6) a tax break for consumers 65 or over when they sell their homes; (7) stricter 
requirements for Americans working abroad; (8) a new kind of deduction for moving expenses 
(if you move to a new job location after Dec. 31, you will be able to claim a deduction of up to 
$3,000 in “indirect” moving expenses if you meet certain requirements); (9) new limitations on 
the deductions you can claim by renting out your vacation home; & (10) liberalization of the 


current tax break for child care & similar expenses, making it available to more taxpayers & 
retroactive to last January. 


e REPEAL OF FAIR TRADE—Legislation making it illegal for manufacturers to fix 
prices of consumer products sold by retailers became effective in March. Called the Consumer 
Goods Pricing Act (PL 94-145), the law went into effect March 12 & repealed “fair trade” laws 


that allowed manufacturers to set retail prices for their products in the 21 states that still had 
these laws. 


e CREDIT—On Feb. 27, President Ford signed the State Taxation of Depositories Act 
(PL 94-222), a law which combines several credit-related subjects for the purpose of extending 
or clarifying them. Important provisions for consumers are: (1) Extension of Negotiable Order 
of Withdrawal (NOW) accounts, which allow consumers to draw checks on their 
interest-bearing savings accounts, to all the New England states & (2) an amendment to the 
Truth-in-Lending Act that prohibits sellers from imposing a surcharge on consumers who use 
credit cards for payment instead of cash or checks. 


@ EQUAL CREDIT—In March, a law expanding the Equal Credit Opportunity Act (PL 
94-239), was enacted making it illegal for creditors to discriminate against consumers on the 
basis of race, color, religion, national origin, sex, marital status, age or because all or part of 
the consumer’s income comes from public assistance. New law, which becomes effective in 
1977, also requires creditors to notify consumers of the reasons why they were denied credit. 


e LEASING—To give consumers more information about leasing cars or other items for 
personal, family or household purposes, Consumer Leasing Act (PL 94-240) was signed into 
law on March 23. Under the law, leasing companies must give consumers—prior to the signing 
of a lease—a written statement describing: (1) Amount of charges not included in periodic 
lease payments (such as registration or license fees & insurance); (2) extent of warranty 
coverage; description of the available insurance; (4) description of any security interest to be 
held in connection with the lease; (5) number, amount & due dates of the payments; (6) 
statement of conditions under which a lease can be terminated early. Law also sets new 


requirements for the advertising of leases to assure accurate disclosure of lease terms in ads. 
Law goes into effect March 23, 1977. 


e VITAMINS—Legislation clarifying the role of Food & Drug Administration (FDA) in 
regulating vitamins was also enacted in April. New law, (PL 94-278), overrules an FDA 
proposal that would have given the agency authority to declare some vitamins as “drugs” & to 
ban other combinations of vitamins & related ingredients if FDA believed they were 
nutritionally useless. However, law does not restrict FDA’s authority—for safety reasons—to 
regulate what goes into dietary supplements. It allows FDA to continue to regulate as 
prescription drugs high doses of certain vitamins & minerals that have been proven to be 
unsafe if taken in large doses without a doctor’s guidance. 


e PRODUCT SAFETY—Consumer Product Safety Commission (CPSC) gained more 
authority & more uniformity for its consumer regulations through the enactment in May of the 
Consumer Product Safety Commission Improvements Act (PL 24-284). Law permits civil suits 
by consumers against CPSC in cases of misrepresentation & negligence or when CPSC did not 
exercise its powers to keep dangerous products off the market. 


e MEDICAL DEVICES—To protect consumers from the abuses of unproved & poor 
quality medical devices, the Medical Device Amendments (PL 94-295) were enacted, giving 
FDA new authority to assure the safety & effectiveness of these medical tools before they are 
used by consumers. Law, which is now in effect, is applicable to a variety of devices—from 
hearing aids & wheel chairs to heart-lung machines—& gives FDA authority to classify all 
devices into one of 3 categories. Law also gives FDA authority to: (1) Require manufacturers 
to notify it 90 days before a new product is put on the market; (2) quickly ban a device that is 


deceptive or presents an unreasonable risk; & (3) require manufacturers to repair or replace 
defective devices or give consumers a refund. 


Copies of these laws may be obtained free from the House Document Room, US Capitol, 


Washington, DC 20515; phone: 202-225-3456. Please refer to public law (PL) number when 
ordering. 
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Agency regulations of 1976 


e WARRANTIES—To implement sections of the Magnuson-Moss Warranty & Federal 
Trade Improvements Act, which went into effect July 14, 1975, Federal Trade Commission 
(FTC) issued new warranty regulations to disclose warranty terms, to display warranties at 
the point of sale & to establish procedures for resolving disputes. Under one regulation, 
starting Jan. 1977, all written warranties on consumer products costing the consumer more 
than $15 must contain: (1) specific information prescribed by FTC including a description & 
identification of products, parts or components covered; (2) a statement of what the warrantor 
will do under the warranty; (3) information about what the warrantor will do for a settlement 
under the warranty; & (4) information about any settlement mechanism to resolve warranty 
complaints. FTC’s regulation on pre-sale availability requires sellers to use one of 4 ways to 
display warranties so that consumers will have the opprotunity to read & compare them at the 
time of sale. Third FTC rule on dispute settlements went into effect July 4 to implement that 
section of the warranty law encouraging the establishment of informal & independent 
processes for resolving disputes quickly & inexpensively. Regulation establishes minimum 
requirements for such processes & sets forth the duties of the warrantor who decides to 
incorporate such a process into the terms of the warranty. 


e FOOD LABELS—Early in 1976, Food & Drug Administration (FDA) issued a final 
regulation requiring a uniform procedure for listing food ingredients on labels. Manufacturers 
may change labels immediately to comply with the regulations, but after Jan. 1, 1978, labels 
must comply. One part of the regulations requires that fats & oils in food products be 
specifically identified on all food labels—such as “cottonseed oil” instead of “vegetable oil.” 


e HANDICAPPED—To implement the amended Rehabilitation Act, which became 
effective May 17, Labor Dept. in April revised its regulations requiring government 
contractors to take “affirmative action” in hiring qualified handicapped persons. Under the 
amendments, all information obtained from medical examinations & pre-employment inquiries 
into the applicant’s physical or mental condition must be used in accordance with job-related 
standards—so, for example, that an applicant who is unable to walk would not be disqualified 
automatically from filling a typing job. 


¢ NURSING HOMES—Final regulations giving patients in Intermediate Care Facilities 
(ICF—institutions for patients who need more than custodial care but not round-the-clock 
skilled nursing care) a “Bill of Rights” was issued in 1976 by Health, Education & Welfare 
Dept. (HEW) & became effective June 28. Regulations only cover ICFs that receive Medicaid, 
but helping Medicaid residents has the practical effect of helping all ICF residents. 


e REAL ESTATE—Fffective June 30, Housing & Urban Development Dept. (HUD) 
adopted rules to implement the revised Real Estate Settlement Procedures Act (RESPA), 
which is intended to alert consumers to their rights at settlement & to the remedies available 
to protect them. To help prospective home buyers understand their rights, HUD also 
published a guide on closing costs as part of its mandate under RESPA. Guide was published in 
the June 10, 1976, Federal Register, which is available in many libraries. It also is available for 
75¢ from Superintendent of Documents, Government Printing Office, Washington, DC 20402. 


e RED-LINING—On June 14, Federal Reserve System (FRS) adopted regulations to 
implement the Home Mortgage Disclosure Act, which requires mortgage lenders to disclose 


where mortgage money goes by geographic areas. Purpose is to eliminate alleged practice 
known as “red-lining.” 


e SCHOOL RECORDS—To protect the privacy of parents & students, HEW issued 
regulations, which became effective in June, establishing the right of parents to see their 
children’s school records until the children reach 18 or attend a post-secondary school—when 
the children may see their own records. Under the regulation, if the parents see something in 
the records that seems inaccurate or misleading, they can challenge the accuracy & relevance 
of the information & ask that it be corrected or deleted. If this is not done, a hearing can be 


requested or the parents must be allowed to rebut the information & have this rebuttal 
inserted in the records. 


e EMERGENCY CAPTIONS—Responding to the major problem of how to communicate 
emergency information to the deaf, Federal Communications Commission (FCC) adopted 
rules in September requiring the use of mandatory emergency captions on television screens 
to tell consumers with impaired hearing about storms, floods & other disasters. This 


captioning will be visible on all TV sets tuned to the station transmitting the emergency 
information. 


e COLOR ADDITIVES—In its continuing investigation into the safety of certain color 
additives, FDA banned the use of Red #2 because the dye’s safety could not be proven. FDA 
also ended provisional approval for Red #4, the color additive most often used to color 
maraschino cherries, & carbon black, additive used in products such as licorice. FDA is 
allowing the use of Red #4 for externally applied drugs & cosmetics but ruled that carbon 
black cannot be used in foods, drugs & cosmetics. 


@ CONSUMER INVOLVEMENT—Seventeen Federal departments & agencies published 
final Consumer Representation Plans on Sept. 28. These programs were developed at the re- 
quest of President Ford to increase consumer participation in the decision-making process. 
Departments with new or expanded consumer programs are Agriculture; Commerce; Defense; 
Health, Education & Welfare; Housing & Urban Development; Interior; Justice; Labor; 
State; Transportation & Treasury. Agencies are Energy Research & Development Adminis- 
tration; Enviroment Protection Agency; Federal Energy Administration; General Services 
Administration; Small Business Administration; & Veterans Administration. 


Dec. 15, 1976 


Once more... 


Because CONSUMER NEWS re- 
ceived inaccurate information, a list of 
Federal Reserve System’s (Fed) con- 
sumer liaison officers accompanying 
an article on banking & consumer laws 
in CONSUMER NEws: Oct. 15 con- 
tained incorrect phone numbers. Fol- 
lowing is the complete & corrected list 
of the Fed’s consumer liaison officers 
whom you may contact about bank 
problems, particularly compliance 
with consumer protection laws such as 
truth-in-lending. 


Luther M. Hoyle Jr. 

Federal Reserve Bank of Boston 
Boston, MA 02106 

Phone: 617-426-7100 


Edward F. Kipfstuhl 

Federal Reserve Bank of New York 
New York, NY 10045 

Phone 212-791-5000 


Lawrence C. Murdoch Jr. 

Federal Reserve Bank of Philadelphia 
Philadelphia, PA 19105 

Phone: 215-574-6000 


Harry Huning 

Federal Reserve Bank of Cleveland 
Cleveland, OH 44101 

Phone: 216-241-2800 


James Slate 

Federal Reserve Bank of Richmond 
Richmond, VA 23261 

Phone: 804-649-3611 


Harry C. Buell Jr. 

Federal Reserve Bank of Chicago 
Chicago, IL 60690 

Phone: 312-322-5322 


Harold E. Uthoff 

Federal Reserve Bank of St. Louis 
St. Louis, MO 63166 

314-421-1700 


Sheldon Azine 

Federal Reserve Bank of Minneapolis 
Minneapolis, MN 55480 

Phone: 612-340-2345 


Robert Scott 

Federal Reserve Bank of Kansas City 
Kansas City, MO 64198 

Phone: 816-881-2000 


George C. Cochran III 

Federal Reserve Bank of Dallas 
Dallas, TX 75222 

Phone: 214-651-6111 


Jack Sicard 

Federal Reserve Bank of Atlanta 
Atlanta, GA 30303 

Phone: 404-586-8500 


Oscar Celli 

Federal Reserve Bank 
of San Francisco 

San Francisco, CA 94120 

Phone: 415-544-2000 


Job change 


Janet O. Hart is new Director of 
Federal Reserve System’s Division 
of Consumer Affairs (DCA). Since 
1974, she served as Deputy Director. 
Her address is Division of Consumer 
Affairs, Federal Reserve System, 
Washington, DC 20551; phone: 202- 
452-2631. 
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EPA regulations 


Environmental Protection 
Agency (EPA) has published the first 
of its periodical lists of regulations 
being developed by staff. List is a re- 
sult of EPA’s Consumer Representa- 
tion Plan. After a regulation has been 
reviewed within EPA & by the pub- 
lic, it will be published in Federal Re- 
gister as a proposal, at which time 
EPA will have public hearings & ac- 
cept written comments. EPA’s regu- 
lations cover air & water pollution, 
drinking water, noise, radiation, 
solid waste management, pesticides 
& toxins. 


Following are examples of regu- 
lations being developed & expected 
proposal date: 


Emissions Control—Defects— 
Warranty: Regulations to implement 
the warranty requiring car manufac- 
turers to produce cars free from de- 
fects at the time of sale that would 
cause emission standards to be ex- 
ceeded. July 1977. 


National Secondary Drinking 
Water Guidelines: Guidelines on 
aesthetic drinking water quality. 
January 1977. 


Major Noise Sources—Motor- 
cycles: EPA will establish noise emis- 
sion standards for new motorcycles. 
March 1977. 


To participate in the develop- 
ment of EPA regulations, or to get 
more information about them, con- 
sumers should contact staff persons 
identified in the list. List is free from 
Environmental Protection Agency, 
Public Information Center (PM-215), 
Washington, DC 20460. 


Supreme Court decisions for 1976 


Copies of the following Supreme Court documents may be obtained from the Superintendent 
of Documents, Government Printing Office, Washington, DC 20402. Where copies are available, 
case numbers & prices are listed. When ordering refer to case numbers & make checks payable to 
Supt. of Documents. To order by phone, call: 202-783-3238. 


e RECALLS—The Supreme Court in a transportation case—Ford Motor Co. vs 
Coleman—reaffirmed the constitutionality of the National Motor Vehicle & Safety Act, which 
allows the Federal Government to impose fines up to $8,000 on auto makers who refuse to issue 
recall notices. Test of this law resulted when National Highway Traffic Safety 
Administration (NHTSA) ordered Ford Motor in August 1975 to recall 1968 & 1969 model 
Ford Mustangs & Mercury Cougars because NHTSA said seat brackets in these cars were 
defective. Ford not only challenged the order but filed suit contending that manufacturers 
were denied “due process of law” because they risked fines if they contested Federal 
Government rulings. The Supreme Court upheld a lower court ruling that noted a car maker 
could obtain a preliminary injunction against fines while contesting a recall order if it could 
show some likelihood the order eventually would be held invalid. 


e TAX—In deciding 3 related cases, the Supreme Court handed down some tax opinions of 
interest to consumers. In US vs Miller, the court ruled that a consumer’s right to privacy does 
not extend to microfilmed records of bank accounts when the records are demanded by 
Internal Revenue Service (IRS). Reason was that when a taxpayer uses banking facilities, 
he/she has no “legitimate expectation of privacy” & thus IRS need not meet strict search 
warrant requirements. In Beckwith vs US—74-1243 [35¢]—the court decided that taxpayers 
have no constitutional right to be warned that they can remain silent or have a lawyer present 
when being questioned by IRS agents in their homes or offices; this right only applies when a 
taxpayer is taken into IRS custody. The court ruled in Fisher vs US—74-18 [85¢]—that a 
lawyer can be compelled to surrender an accountant’s work papers without violating the client 
taxpayer’s right against self-incrimination or his right to privacy. 

@ PRESCRIPTION DRUGS—In a landmark case for consumers—Virginia State Board of 
Pharmacies vs the Virginia Citizens Consumer Council—74-895 [75¢]—the Supreme Court 
ruled it unconstitutional for states to forbid pharmacists to advertise prices for prescription 
drugs. This decision should have the effect of nullifying prohibitions in all the states that have 
restrictions—either through statute or pharmacy board regulations—on prescription drug 
price advertising. 


e AIRLINE OVERBOOKING—on June 7, the Supreme Court ruled in Ralph Nader vs 
Allegheny Airlines Inc.—75-455 [85¢]—that a passenger who has been bumped from an over- 
booked flight may sue the airline for damages on grounds of fradulent misrepresentation. 


New Federal publication 


Language Is for Communications (helping children learn to communicate; 
‘how to recognize speech & hearing difficulties), published by Office of 
Child Development. (#010E) 60¢ from Consumer Information Center, 
Pueblo, CO 81009. 
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